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Item 2.02 Results of Operations and Financial Contibn

On February 4, 2015, The Clorox Company issuedssprelease announcing its financial results $osécond quarter ended December
31, 2014. The full text of the press release mchitd hereto as Exhibit 99.1 and is incorporateiéy reference.

Item 7.01 Regulation FD Disclosure

Attached hereto as Exhibit 99.2 and incorporatedihéy reference is supplemental financial infotiora
Item 9.01 Financial Statements and Exhibits
(d) Exhibits

Exhibit  Description
99.1 Press Release dated February 4, 2015 of The Cloaxpany
99.2 Supplemental information regarding financésults
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THE CLOROCX COMPANY
PRESS RELEASE
V

The Clorox Company Reports 3 Percent Sales GromdiB8aPercent EPS Growth in Q2; Raises Fiscal Yeas Dutlook for Sales and EPS

OAKLAND, Calif., Feb. 4, 2015 — The Clorox CompafiNY SE:CLX) today reported 3 percent sales growtth &percent diluted net
earnings per share (EPS) growth from continuingatpens for its second quarter, which ended Dec2814. On a currency-neutral basis,
sales grew 6 percent.

“Clorox delivered solid first-half results,” saich@f Executive Officer Benno Dorer. “In the secandhrter, we delivered strong volume and
sales growth, as well as improved market sharesaceveral categories. Importantly, we continoddvest in incremental demand-building
programs, which helped drive our topline results.

“While we anticipate increased impacts from unfae foreign exchange and other headwinds in tbengkhalf of the fiscal year, we’'ll
remain focused on executing our 2020 Strategy, thithgoal to accelerate profitable growth, inclgdimvesting in our brands to grow our
categories and overall market share.”

All results in this press release are reported cordinuing operations basis, unless otherwisedtas previously announced, Corporacion
Clorox de Venezuela S.A. (Clorox Venezuela) discargd operations effective Sept. 22, 2014. Forctireent and year-ago quarters, the
results from Clorox Venezuela are now includedigtdntinued operations in the company’s finandialesnents. Some information in this
release is reported on a non-GAAP basis. See “NaAfSFinancial Information” below and the tables t the end of this press release for
more information and reconciliations of key secapu@rter results to the most directly comparablarfaial measures calculated in accordz
with generally accepted accounting principles i thS. (GAAP).

Fiscal Second-Quarter Results

Following is a summary of key secondarter results. All comparisons are with the sdaqunarter of fiscal year 2014, unless otherwistedt
* 97 cents diluted EPS (8% growth)

* 4% volume growth

* 3% sales growth

In the second quarter, Clorox delivered earningsfcontinuing operations of $128 million, or 97 tediluted EPS, compared to $118
million, or 90 cents diluted EPS, in the year-agarter. Second-quarter results reflected highexssahd volume, the benefits of cost savings
and price increases, as well as lower selling @mdigistrative expenses. These factors were partidiset by the impact of unfavorable
foreign currency exchange rates, incremental derbaiiding investments, higher commodity costs amteéased manufacturing and logistics
costs.

In the second quarter, sales grew 3 percent, teftedouble-digit growth in the Professional ProdudNatural Personal Care and Bags and
Wraps businesses. Total company sales growth vigendprimarily by higher volume and the benefitpoice increases, partially offset by the
impact of 3 percentage points from unfavorableifgreurrency exchange rates. Volume for the secpradter increased 4 percent, reflecting
shipment growth in all four segments.

The company’s second-quarter gross margin increb8dxhsis points to 42.5 percent, reflecting theefits of cost savings and price
increases, which were largely offset by higher cardity costs, primarily from resin, as the benefikated to lower energy costs are not
expected to be seen until the second half of #efiyear. The company’s gross margin was alsatafieby increased manufacturing and
logistics costs, largely due to the impact of comtid high inflation in International.

Year-to-date net cash provided by continuing opematwas $267 million, compared with $222 millienthe year-ago period. Contributing
factors to the year-over-year change were lower@yep incentive compensation payments and lowep#gments in the current quarter, as
well as the initial funding of the company’s nonatjfied deferred compensation plan in the year-@gg@rter. These factors were partially
offset by $25 million in payments to settle intérete hedges related to the company’s issuantmngfterm debt. In December 2014, the
company issued $500 million in senior notes, insirgthe company’s quarter-end cash balance, witbeeds subsequently used to pay
down a portion of notes that matured on Janua®) dbthis year.




Key Segment Results
Following is a summary of key second-quarter rasatim continuing operations by reportable segmgihtomparisons are with the second
quarter of fiscal 2014, unless otherwise stated.

Cleaning
(Laundry, Home Care, Professional Products)

e 3% volume growth
e 3% sales growth

e 6% pretax earnings growth

Volume growth in the segment was driven by doulgtdains in Professional Products, reflectingr@ases in its cleaning and health care
businesses, which were driven, in part, by EbothEmerovirus concerns. Volume for Home Care anghday was essentially flat. Home
Care volume results reflected the distribution los€lorox® disinfecting wipes at a major club customer in ndbr year 2014, offset by
double-digit Clorox® disinfecting wipes gains at other retailers andingé growth across multiple Home Care brands. Launolume result
reflected continued bleach category softness. HGare and Laundry grew market share in total, wétimg across multiple brands. Pretax
earnings growth reflected higher sales, as watadenefits of cost savings and price increasesiafly offset by incremental demand-
building investments and higher commodity costs.

Household
(Bags and Wraps, Charcoal, Cat Litter)

e 3% volume growth
e 5% sales growth

e 24% pretax earnings growth

Segment volume growth was driven primarily by gamBags and Wraps behind innovation and incredistdbution of Glad® OdorShield
®trash bags. Cat Litter also grew volume behind Ressh Stef® extreme light weight cat litter. The variance betweolume and sales
results was due primarily to the benefit of pricereases in Bags and Wraps. Pretax earnings grefiéicted higher sales and the benefit of
cost savings, partially offset by higher commoditgts and incremental demand-building investments.

Lifestyle
(Dressings and Sauces, Water Filtration, Natureddteal Care)

e 5% volume growth
e 4% sales growth

e 6% pretax earnings growth

Volume results in the segment were driven by stdmgple-digit gains in Natural Personal Care, lprgee to innovation in Burt's Be&Slip
and face-care products, including continued grawtiowelettes. Incremental demand-building programduding the first-ever television
campaign for the Burt’'s Be&sbrand, also contributed to Natural Personal Castetsg sales results. Dressings and Sauces also/gteme
primarily from increased merchandising of HidderI&a® dry mixes and salad dressings. These results veetialfy offset by lower
shipments in Water Filtration due to increased mmandising of private-label filter products. Volumewth outpaced sales growth primarily
due to unfavorable mix. Pretax earnings growtreréid higher sales, lower commodity costs and émefit of cost savings. These factors
were partially offset by higher manufacturing caatsl higher advertising spending.
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International
(All countries outside of the U.S.)

e 5% volume growth
e 2% sales decrease (11% growth, currency-neutréd)bas
e 27% pretax earnings decrease

The segment’s volume growth reflected gains pritpamiMexico, Canada, Europe and Argentina. Segreatds reflected the impact of
unfavorable foreign currency exchange rates acrmsg countries, partially offset by the benefipote increases. On a currency-neutral
basis, segment sales grew 11 percent. Pretax gardéclined $9 million primarily due to the impatunfavorable foreign currency excha
rates and higher selling and administrative experegwell as increased manufacturing and logistists and higher commodity costs,
largely driven by continued high inflation. Thesetiors were partially offset by higher volume ane benefits of price increases and cost
savings.

Clorox Updates Outlook for Fiscal Year 2015

e About 1% sales growth (previously sales about flat)

e EBIT margin about flat (unchanged)

e $4.40 to $4.55 diluted EPS range (previously $403%4.50)

The company now anticipates fiscal-year 2015 dalggow about 1 percent, reflecting first-half satesults, product innovation and the
benefit of price increases. The fiscal-year salglok also now anticipates a greater impact fraffavorable foreign exchange rates in the
range of 2 percent to 3 percent. Other moderatiotpfs include slowing economies in internationatkets and an increase in full-year trade-
promotion spending to drive the company’s coreiess and trial of new products in a highly compegienvironment.

Clorox continues to anticipate moderate gross maggpansion in fiscal year 2015, reflecting theddiés of cost savings and price increases.
The company now anticipates commaodity costs toboeitflat, due to energy cost declines, which ageeted to be partially offset by higher
logistics costs, as well as the aforementioneceise in full-year trade-promotion spending.

Clorox continues to anticipate EBIT margin to beuwattflat for fiscal year 2015, reflecting modergtess margin expansion, offset by higher
demand-building investments.

Clorox continues to anticipate its effective fisgahr 2015 tax rate to be about 34 percent.

Net of all these factors, Clorox now anticipategdi 2015 diluted EPS from continuing operationtharange of $4.40 to $4.5

For More Detailed Financial Information

Visit the Investors: Financial Reporting: FinandRdsults section of the company’s website at The@@ompany.com for the following:
* Combined financial tables that include the schesibkdow

* Supplemental unaudited condensed volume and saleshginformation

* Supplemental unaudited condensed gross marginrdnfg@mation

* Supplemental unaudited reconciliation of certain-®AAP financial information, including earning®in continuing operations before
interest and taxes (EBIT) and earnings from comtigoperations before interest, taxes, depreciamhamortization (EBITDA

* Supplemental balance sheet and cash flow informatiml free cash flow reconciliation (unaudit

* Supplemental pric-change informatiol
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Note: Percentage and bepoint changes noted in this press release aralagdd based on rounded numbers. Supplementaliaiatere
available in the Investors: Financial Reportingidficial Results section of the company’s websiehaCloroxCompany.com.

The Clorox Company

The Clorox Company is a leading multinational mactdirer and marketer of consumer and professiandugts with about 7,700 employze
worldwide and fiscal year 2014 sales of $5.5 hilli€lorox markets some of the most trusted andgmeized consumer brand names, inclu
its namesake bleach and cleaning products; Pin&-8ehners; Liquid Plum® clog removers; Poe®thome care products; Fresh Stpat
litter; Glad® bags, wraps and containers; Kingsf8rcharcoal; Hidden Valle§ and KC Masterpiec® dressings and sauces; Bftavater-
filtration products and Burt’s Be&natural personal care products. The company alsketsabrands for professional services, including
Clorox Healthcar® , HealthLink® , Aplicare® and Dispatct? infection control products for the healthcare intdusMore than 80 percent of
the company's brands hold the No. 1 or No. 2 makate positions in their categories. Clorox's cément to corporate responsibility
includes making a positive difference in its comiitien. In fiscal year 2014, The Clorox Company dime Clorox Company Foundation
contributed more than $16 million in combined cgeiints, product donations, cause marketing anda@melvolunteerism. For more
information, visit TheCloroxCompany.com .

Forward-Looking Statements

This press release contains "forward-looking statas! within the meaning of Section 27A of the Sams Act of 1933, as amended, and
Section 21E of the Securities Exchange Act of 1834amended, and such forward-looking statemewtdvia risks and uncertainties. Except
for historical information, matters discussed ahaneluding statements about future volume, salests, cost savings, earnings, cash flows,
plans, objectives, expectations, growth, or prbfitey, are forward-looking statements based on ag@ment's estimates, assumptions and
projections. Words such as "could," "may," "expgcianticipates,” "targets," "goals," "projectsihtends," "plans," "believes," "seeks,"
"estimates," and variations on such words, andliairekpressions, are intended to identify such &sdaooking statements. These forward-
looking statements are only predictions, subjecistes and uncertainties, and actual results cdiffdr materially from those discussed abc
Important factors that could affect performance eadse results to differ materially from managersestpectations are described in the
sections entitled "Risk Factors" in the companyisidal Report on Form 10-K for the fiscal year endede 30, 2014, and "Management's
Discussion and Analysis of Financial Condition &webults of Operations” in Exhibit 99.2 of the Comyga Current Report on Form 8-K
filed on December 4, 2014, as updated from timéne in the company's SEC filings. These factocduide, but are not limited to: risks
related to international operations, including ficdil instability; government-imposed price consrol other regulations; foreign currency
exchange rate controls, including periodic chanigesich controls, fluctuations and devaluationsptaunrest and inflationary pressures,
particularly in Argentina and other challenging keds; risks related to the possibility of natiomation, expropriation of assets, or other
government action in foreign jurisdictions; risks$ated to the Company’s discontinuation of opereim Venezuela; intense competition in
the company's markets; changes in the companydetship; worldwide, regional and local economicditions and financial market
volatility; volatility and increases in commoditgsts such as resin, sodium hypochlorite and agui@lcommodities and increases in ene
transportation or other costs; the ability of teenpany to drive sales growth, increase price andgkebtahare, grow its product categories and
achieve favorable product and geographic mix; dépece on key customers and risks related to custoomsolidation and ordering patter
costs resulting from government regulations; thitalof the company to successfully manage glgialitical, legal, tax and regulatory risks,
including changes in regulatory or administraticédty; supply disruptions and other risks inhergnreliance on a limited base of suppliers;
the ability of the company to implement and gereegatticipated cost savings and efficiencies; tleess of the company's business
strategies; the impact of product liability clainehor claims and other legal proceedings, inclgdimforeign jurisdictions and the company's
litigation related to its discontinued operation®Birazil; the ability of the company to develop angloduce commercially successful produ
risks relating to acquisitions, new ventures aneslitures and associated costs, including thenfiatdor asset impairment charges, related
to, among others, intangible assets and goodvgiksirelated to reliance on information technolsggtems, including potential security
breaches, cyber attacks or privacy breaches thaltiie the unauthorized disclosure of consumestamer, employee or company
information, or service interruptions; the comparability to attract and retain key personnel;dbmpany's ability to maintain its business
reputation and the reputation of its brands; emvirental matters including costs associated withre¢heediation of past contamination and
handling and/or transportation of hazardous substgrthe impact of natural disasters, terrorismahdr events beyond the company's
control; the company's ability to maximize, assed defend its intellectual property rights; anfyilmgement or claimed infringement by the
company of third-party intellectual property rightise effect of the company's indebtedness andtargithg on its operations and financial
results; the company's ability to maintain an effecsystem of internal controls; uncertaintiesitielg to tax positions, tax disputes and
changes in the company's tax rate; the accurattyeafompany's estimates and assumptions on wisi¢iméincial statement projections are
based; the company's ability to pay and declarieleinds or repurchase its stock in the future; &iedrmpacts of potential stockholder
activism.
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The company's forward-looking statements in thesprrelease are based on management's currentanévessumptions regarding future
events and speak only as of their dates. The coynpashertakes no obligation to publicly update afise any forward-looking statements,
whether as a result of new information, future ésem otherwise, except as required by the fedszalrities laws.

Non-GAAP Financial Information

This press release contains non-GAAP financialrmfttion relating to sales growth, diluted EPS,dhbt to EBITDA ratio and EBIT margin.
The company has included reconciliations of these @AAP financial measures to the most directly pamable financial measure calculated
in accordance with GAAP. See the end of this prelesse for these reconciliations.

The company disclosed these non-GAAP financial onessto supplement its consolidated financial statés presented in accordance with
GAAP. These non-GAAP financial measures excludeageitems that are included in the company’s iss@ported in accordance with
GAAP, including income taxes, interest income, ries¢ expense and foreign exchange impact. The &ralwf foreign exchange impact is
also referred to as currency-neutral. Managemdigvas these non-GAAP financial measures provigguladditional information to
investors about trends in the company’s operatimsare useful for period-over-period comparisdihese non-GAAP financial measures
should not be considered in isolation or as a #ubstor the comparable GAAP measures. In addjtibese non-GAAP measures may not be
the same as similar measures provided by other apnimp due to potential differences in methods wutation and items being excluded.
They should be read in connection with the companghsolidated financial statements presenteddardance with GAAP.

Media Relations
Aileen Zerrudo (510) 271-3075, aileen.zerrudo@otarom
Kathryn Caulfield (510) 271-7209, kathryn.caulfi@dlorox.com

Investor Relations
Landon Dunn (510) 271-7256, landon.dunn@clorox.com
Steve Austenfeld (510) 271-2270, steve.austenfeld@ccom

For recent presentations made by company managemdrdther investor materials, visit Investor Egemt the company’s website.
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Condensed Consolidated Statements of Earnings (Undited)
Dollars in millions, except per share amounts

Three Months Ended Six Months Ended
12/31/2014 12/31/2013 12/31/2014 12/31/2013

Cost of products sold e 75: 1,547 1,512

Selling and administrative expenses 191 19¢ 371 39C

33 31 63 62
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Income taxes on continuing operations 69 66 14z 13¢

~

Losses from discontinued operations, net of tax ?3) (©)) (58) (6

Net earnings (losses) per sh

Continuing operations $ 0.9¢ $ 0.91 $ 2.1C $ 1.9¢

Basic net earnings per share $ 0.9¢ $ 0.8¢ $ 1.6€ $ 1.9:

Continuing operations $ 0.97 $ 0.9C $ 2.07 $ 1.9t

Diluted net earnings per share $ 0.9t $ 0.817 $ 1.62 $ 1.9C

Basic 130,55¢ 129,83t 129,93 129,95!
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Reportable Segment Information
(Unaudited)
Dollars in millions

Second Quarter

Cleaning Segment
Household Segment
Lifestyle Segment
International Segment

Corporate

Total Company

Year-to-Date

Cleaning Segment
Household Segment
Lifestyle Segment
International Segment

Corporate

Total Company

Net Sales

Earnings (Losses) from Continuing Operations

Before Income Taxe

Three Months Ended

Three Months Ended

12/31/1¢  12/31/131) % Changé? 12/31/14 12/31/13D % Changé?
$ 447 $ 43z % $ 107 $ 101 6%
371 352 5% 51 41 24%
24¢ 237 4% 73 69 6%
281 287 -2% 24 33 -27%
. . = (59) (60) 3%
$ 1,34¢ $ 1,30¢ 3% $ 197 $ 184 %
Earnings (Losses) from Continuing Operations

Net Sales Before Income Taxe

Six Months Ended Six Months Ended

12/31/1¢  12/31/131) 9% Changé? 12/31/14 12/31/131) % Changd?
$ 917 $ 911 1% $ 231 $ 23z 0%
765 724 5% 10z 93 11%
462 45t 2% 12¢ 12z 6%
55¢ 561 -1% 50 64 -22%
- - - (98) (116) -16%
$ 2697 $ 265 2% $ 41 $ 39t 5%

(1) As a result of Clorox Venezuela results being ideltiin discontinued operations beginning in thet fiscal quarter of the current fiscal year, thempcomparative period has been

reclassified to conform with current quarter préagan.

@ Percentages based on rounded numbers.
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Condensed Consolidated Balance Sheets
Dollars in millions

12/31/2014 6/30/2014 12/31/2013

(Unaudited) (Unaudited)

Current assets

Receivables, net 472 54¢ 49¢

Other current assets 167 134 194

Goodwill 1,08( 1,101 1,10C

Other intangible assets, net 55 64 67

4,674 $ 4,25¢ $ 4,38¢
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Current maturities of long-term debt 87t 57t

Accrued liabilities 492 472 48(

Total current liabilities 1,744 1,63¢ 1,181

Other liabilities 77z 76¢ 76t

Total liabilities 4,39: 4,10¢ 4,232

Common stock 15¢ 15¢ 15¢

Retained earnings 1,751 1,73¢ 1,62%

Accumulated other comprehensive net losses (453) (417) (387)

Total liabilities and stockholders’ equity $ 4,67 $  4,25¢ $ 4,38
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The tables below present the reconciliation of n@AAP financial measures to the most directly comphle financial measures calculate
in accordance with GAAP and other supplemental infeation. See “Non-GAAP Financial Information” abovdor further information
regarding the company’s use of non-GAAP financialeasures.

The reconciliations below are on a continuing opiienas basis
Second-Quarter and Fiscal Year-to-Date Sales GrB&tlonciliation

Q2 Q2 Q2YTD Q2YTD

Fiscal Fiscal Fiscal Fiscal

2015 2014 2015 2014
Total Sales Growth — GAAP 29% 0.5% 1.7% 1.4%
Less: Foreign exchange -2.8 -1.7 -2.4 -1.€
Currency Neutral Sales Growth - Non-GAAP 5. 7%  2.2% 4.1% 3.0%

The reconciliations below for fiscal year 2014 grevided as a reference point for the fiscal ye@t2 outlook, and reflect the
reclassification of Clorox Venezuela to discontichugerations in Q1FY15.

Fiscal Year EBIT Margiﬁl) Reconciliation

FY

Fiscal

2014
Earnings from continuing operations $ 884
before income taxes — GAAP
Interest Income -3
Interest Expense 103
EBIT - non-GAAP $ 984
Net Sales $ 5,51¢
EBIT margin O — non-GAAP 17.80%

(1) EBIT represents earnings from continuing openstbefore interest and taxes. EBIT margin isrétti® of EBIT to net sales.

For Gross Margin Drivers, please refer to the Suppiental Information: Gross Margin Driver page in thFinancial Results section of the
company’s website TheCloroxCompany.com.
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THE CLOROX COMPANY
V

Supplemental Unaudited Condensed Information — velGrowth

% Change vs. Prior Year

Reportable Segment FY14 @ FY15 @ Major Drivers of Change
Q1L | Q2 | @3 | Q4 | FY | Q1 | Q2 |YTD
Q2 volume increase driven by higher shipments énRlofessional
Cleaning 0% 3% -5% 0% -1% -1% 3% 1%)] Products business for Health Care and Cleaninfyding benefit
related to Ebola and Enterovirus concerns.
Q2 volume increase driven by higher shipments ati® Odorshield
Household 2% -1% 5% 2% 1% 4% 3% 3% Trash behind scent innovation and distribution, Bresh Stef
Lightweight litter products.
) Q2 volume increase driven by higher shipments ot'BBees® lip
Lifestyle 4% -1% -1% 2% 1% 0% 5% 2%| and face care products, partially offset by lowspsients of Brits®
products.
International 1% 3% 1% 2% 2% 5% 5% 5% gzn"az;:”;ﬁ (;“ELerg;:d”"e” by higher shipments iinLamerica,
Total Company 1% 1% 0% 0% 1% 1% 4% 2%
Supplemental Unaudited Condensed Information —s$zdewth
% Change vs. Prior Year
Reportable Segment Fy14® FY15 @ Major Drivers of Change
QL | Q2 | Q3 | Q4 | FY | Q1 | Q2 |YTD
Cleaning 1% 2% -4% -1% 0% -2% 3% 1%| Q2 variance between volume and sales was flat.
Household 5% 1% 4% 2% 1% 5% 5% 5% Q2 variance between volume and sales driven bipehefit of price
increases.
Lifestyle 50 0% 3% 204 1% 1% 4% 204 Q2 variance b(_etween volume and sales was drivemapily by
unfavorable mix.
Q2 variance between volume and sales driven byvordhle foreign
International -2% 1% -6% -6% -3% 0% -2% -194 currency exchange rates, partially offset by theefieof price
increases.
Total Company 2% 0% -2% -2% 0% 1% 3% 2%

(1) Volume growth and sales growth percentage cesifay the International reportable segment andlT@mpany reflect the reclassification of Clorogrnézuela to discontinued
operations effective Q1 fiscal 2015 for all periguissented.
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Supplemental Unaudited Condensed Information — &Skergin Drivers

The table below provides details on the drivergros margin change versus the prior year.

Gross Margin Change vs. Prior Year (basis points)
Driver FY14 FY15
Q1 Q2 Q3 Q4 FY Q1 Q2
Cost Savings +180 +150 +140 +110 +14(Q +120 +13p
Price Changes +80 +70 +80 +80 +80 +90 +10(
Market Movement (commodities) -110 -140 -120 -110 -120 -40 -90
Manufacturing & Logistics -140 -120 -120 -240 -160 -170 -90
All other ) -10 -20 -10 -10 -10 -70 -40
Impact _of Clorox Ve_nezuela reclassification to +30 +10 ) +40 +20 ) )
discontinued operatiortd
Change vs prior year +30 -50 -30 -130 -50 -70 +10
Gross Margin (%) 435% 424% 42.1% 42.9% 42.7% 428% 42.5%

(1) In Q2 of fiscal year 201% All other' includes-40 bps of unfavorable foreign currency impi

(2) Other than the impact of the Clorox Venezueldassification, none of the fiscal year 2013 a@ti42gross margin drivers have changed; all effefctse Clorox Venezuela

reclassification to discontinued operations arkectéd in this line
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Supplemental Information — Balance Sheet
(Unaudited)
As of December 31, 2014

Working Capital Update

Q2
FY 2015 FY 2014 Change | Days® Days®
($ millions) | ($ millions) | ($ millions)| FY 2015 FYy@i4 Change

Receivables, net $473 $499 -$26 31 35 -4
Inventories $446 $466 -$20 49 54 -5
Accounts payabl€) $375 $359 $16 42 42 0
Accrued liabilities $492 $480 $12

Total WC(?) $219 $320 -$101

Total WC % net sal€$) 4.1% 6.1%

Average WC? $155 $267 -$112

Average WC % net saléd 2.9% 5.1%

Receivables, net Decrease driven primarily by unfavorable foregxthange rates.

Inventories : Decrease driven primarily by the write-off of @mory resulting from the discontinuation of Clondg&nezuela’s operations.

(1) Days of accounts payable is calculated as foll@awverage accounts payable / [(cost of products-salshnge in inventory) / 90

(2) Working capital (WC) is defined in this context@asrent assets minus current liabilities excludiagh and shc-term debt, based on end of period balances. Aeeragking capital
represents a tv-point average of working capit.

(3) Represents working capital at the end of the petiodled by annualized net sal(current quarter net sales x ¢

(4) Represents a tv-point average of working capital divided by annzedi net sale(current quarter net sales x ¢

(5) Days calculations based on a -point average

Supplemental Information — Cash Flow
(Unaudited)
For the quarter ended December 31, 2014
Capital expenditures for the second quarter weflerfilion versus $36 million in the year-ago quarte

Depreciation and amortization for the second quavtess $42 million versus $45 million in the yeabagiarter.

Net cash provided by continuing operations in eosd quarter was $33 million, or 2 percent ofssi
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Supplemental Unaudited Condensed Information

Fiscal Year to Date Free Cash Flow Reconciliation

Q2
Fiscal

YTD
2015
Net cash provided by continuing operations — GAAP E
Less: Capital expenditures ___ 60
Free cash flow — non-GAARY $207
Free cash flow as a percent of sales — néwB®) 7.7%
Net sales $2,697

)

Q2
Fiscal
YTD

2014

$222

63
$15¢
6.0%
$2,65:

In accordance with the SEC's Regulation G, thiedate provides the definition of certain non-GAARasures and the reconciliation to the most clasdted GAAP measure.
Management uses free cash flow and free cash #oavigercent of sales to help assess the cash genedaility of the business and funds availableifiwesting activities, such as
acquisitions, investing in the business to drivengh, and financing activities, including debt pagnts, dividend payments and share repurchasesc&sbdlow does not represent
cash available only for discretionary expenditusiisce the Company has mandatory debt servicerergants and other contractual and non-discretioegpgnditures. In addition,
free cash flow may not be the same as similar nmeagurovided by other companies due to potentfidréinces in methods of calculation and items bexguded
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Supplemental unaudited reconciliation of earningsfcontinuing operations before income taxes t6TEB®) and EBITDA(®)
(Adjusted to reflect Clorox Venezuela reclassifiedliscontinued operations)

Dollars in millions and percentages based on rouhdambers

FY 2014 FY 2015
Q1 Q2 Q3 Q4 FY Q1 Q2

9/30/13 || 12/31/13 | 3/31/14 | | 6/30/14 | | 6/30/14 9/30/14| | 12/31/14
Earnings from continuing operations § 211 ¢ 184 ¢ 22¢ ¢ 26z § 884 § 216 ¢ 197
before income taxes
Interest income (1) - 1) (1) 3 (1) (1)
Interest expense 26 26 25 26 10z 26 26
EBIT (DE) 23¢€ 21C 25(C 28¢ 984 24° 222
EBIT margin)®) 17.6% 16.1% 18.3% 19.2% 17.8% 18.0% 16.5%
Depreciation and amortization 43 45 43 46 177 43 42
EBITDA G $ 27¢ $ 258 $ 29t $ 334 $ 1,161 | $ 28 $ 264
EBITDA margin®®) 20.8% 19.5% 21.4% 22.3% 21.1% 21.2% 19.6%
Net sales $ 134 $ 130¢ $ 1366 $ 1,497 $ 551< | $ 135 $ 1,34
Total debt® $ 2311 $ 222« $ 2,67
Debt to EBITDA ®®) 2.C 1.¢ 2.3

(1) EBIT (a non-GAAP measure) represents earnings frontinuing operations before income taxes (a GAARsare), excluding interest income and interestes®, as reported
above. EBIT margin is the ratio of EBIT to net sa

(2) EBITDA (a non-GAAP measure) represents earnings fcontinuing operations before income taxes (BMeasure), excluding interest income, interepease, depreciation and
amortization, as reported above. EBITDA margirhis tatio of EBITDA to net sale

(3) Inaccordance with the SEC's Regulation G, ttiieedule provides the definition of certain non-GAmBasures and the reconciliation to the most glasthted GAAP measure.
Management believes the presentation of EBIT, EB&Fgin, EBITDA, EBITDA margin and debt to EBITDAg@rides additional useful information to investob®at current trends
in the busines:

(4) Total debt represents the sum of notes and loayabjeg current maturities of lo-term debt, and lor-term debt

(5) Debtto EBITDA (a non-GAAP measure) representsl tebt divided by EBITDA for the trailing four gtters. The Company calculates debt to ConsolidaBi@iDA for
compliance with its debt covenants using Consadid&BITDA for the trailing four quarters, as coctrally defined
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U.S. Retail Pricing Actions from CY2009 - CY2015

Brand / Product Average Price Change Effective Date

Green Work€ cleaners -7 t0 21% May 201(

Clorox Clean-U® cleaners +8% August 201

Liquid-Plumr® products +5% August 201

Clorox Clean-Up® , Formula 40,
and Clorox® Disinfecting Bathroom
spray cleaners +5% March 201

Laundry

Clorox ® liquid bleach +12% August 201

Clorox ® liquid bleach +T% February 201

Gladware® disposable containers 1% April 2008

Glad® trash bags +5% August 201

Glad® wraps +7% August 201

Gladware® disposable containers +8% July 201:

Glad® ClingWrap +5% March 201

Glad® wraps +5% January 201

Cat litter -8 to 9% March 201!

Food

Charcoal

Charcoal and lighter fluid +8 to 10¥ January 201

Brita

Brita ® pitchers and filters +5% July 201:

Burt's Bee<® lip balm +10% July 201

Notes:
Individual SKUs vary within the rang
® This communication reflects pricing actions on m@ignitems, and does not reflect pricing action®onProfessional Products busine




